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OOH BYEPA, CETrOHSA, 3ABTPA.

OBbEMbI PACXOLOB HA HAPYXHYIO PEKJITAMY B MPE

in million USD (US$)
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https://www.statista.com/outlook/amo/advertising/out-of-home-advertising/digital-out-of-home-advertising/worldwide#ad-spending

DOOH WORLDWIDE

OBBbEMbI PACXOLOB HA PEKJTAMY B CEKTOPE DOOH B MUNPE
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https://www.statista.com/outlook/amo/advertising/out-of-home-advertising/digital-out-of-home-advertising/worldwide#ad-spending

PEKJIAMOJAATEJIU BbiIBUPAIOT DOOH

DOOH IN THE MEDIA MIX: 8-IN-10 OMNI-DIGITAL ADVERTISERS WILL RECOMMEND DOOH
IN THEIR MEDIA PLANS IN THE NEXT 12 MONTH

>

o PLAN TO RECOMMEND DOOH IN
o MEDIA PLANS — NEXT 12 MONTH
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https://dpaaglobal.com/81-of-advertisers-will-recommend-digital-out-of-home-dooh-in-their-media-plans-in-the-next-12-months/

A 4YTO C OOH B POCCUU?

OBbEMbI PACXOLOB HA PEKJTAMY B CEKTOPE OOH B POCCUI

in Million USD (US$)
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https://www.statista.com/outlook/amo/advertising/out-of-home-advertising/digital-out-of-home-advertising/worldwide#ad-spending

OBbbEMbI PACXO4OB HA DOOH B POCCUU

DIGITAL OUT-OF-HOME ADVERTISING — AD SPENDING
RUSSIA (MILLION USD (U$))
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https://www.statista.com/outlook/amo/advertising/out-of-home-advertising/digital-out-of-home-advertising/worldwide#ad-spending

AOJ14 DOOH B POCCUM

SHARE OF DIGITAL 3556
OUT-OF-HOME (DOOH) 31%
ADVERTISING IN THE TOTAL 309

OUT-OF-HOME (OOH) 259,

ADVERTISING REVENUE IN
RUSSIA FROM 2018 TO 2020
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CUHEPI'nd OOH U DIGITAL

HOBOE TeXHONIOrM4YecKoe peLueHue - CUMbNoTUYeCKUM NpPoaykKT,
BK/TIOYAIOLWMUN MAaKCUMYM BO3MOXXHOCTEMU

TapreTupoBaHuda Ha 6a3e MHOrOMW/IJTMOHHbIX Npodunen
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DOOH DSP

" ToyeYHbI TAPreTUHr
= Real-TaM CcTaTUCTMKA
= [leTann3npoBaHHbIE OTYETD

= OnNTMMKM3aLmMa brooyxkeTa
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NMPEMMYLIECTBA

8 MJH yHuKanbHbIX Nofib3oBaTenen B Mecal, (OxBaT no AdFox)

8 500 HazeMHbIX TPaHCMOPTHbLIX CPeacTB

35 MJIH yHMKanbHbIX MOIb30BaTENEN B MecsL, C BO3MOXXHOCTbIO Kpocc-4acToTbl Wi-Fi + Web

120 MB CpepHunit 06b€M noTpebnaemMoro Tpaduka Nosb3oBaTesieM B Mecal,

> 4 500 060pynoBaHHbIX KOMMEPYECKUX U CoLManbHbIX OObeKTOB

= 5 MIH YHUWKAaJ1bHbIX nocetTuTenenm B CYTKN
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AHAIIMTUYMECKUE CEPBUCDI

= QDOpMUPOBAHME CETMEHTOB N AaHANMNTUKKM Pa3MeELLLEHUN
» TapretuHr n petapreTtmHr

= AL ona pacllmpeHma oxeaTa

= Post-campaign

= [lopTpeT ayaontopunm PK

» J1OXOOMMOCTb B TOProBble TOYKMU

= 020 aTpmbyuma noBegeHMa Nonb3oBaTenem

= Brand lift

= Sales lift
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