
Discover

ȳɋ ɕɆɓɆɜɋɥ,
ɓɔ ɊɔɑɌɓɔ ɇɡɘɢ Ɉ ɐɆɌɊɔɒ ɗɕɑɎɘɋ!

e-commerce



ȶɡɓɔɐ Ecommerce

ȮɗɘɔɝɓɎɐ: Data Insight

ȴɇɠɋɒ e-commerce ɔɘ Ɉɗɋɉɔ ɖɎɘɋɏɑɆ
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ȶɔɗɘ ɊɔɑɎe-commerce

+2 ɕ.ɕ.
15 %

42
ɘɖɑɓ ɖəɇ.

5,7
ecom

15%

https://datainsight.ru/sites/default/files/DI_eCommerce_Russia_2022_0.pdf
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ȮɗɘɔɝɓɎɐ: ȮɗɗɑɋɊɔɈɆɓɎɋ

Ȯɗɕɔɑɢɍəɤɘ 
ɖɆɍɑɎɝɓɡɋ
ecom-ɕɑɔɟɆɊɐɎ

90 %
Ȯɗɕɔɑɢɍəɤɘ
ɘɔɑɢɐɔɒɆɖɐɋɘɕɑɋɏɗɡ

10 %

Ȫɔɑɥ ɔɓɑɆɏɓ-ɕɔɐəɕɆɘɋɑɋɏ
ɖɆɗɘɋɘ ɗ ɐɆɌɊɡɒ ɉɔɊɔɒ

2014–2019 годы, Омнибус ГФК-Русь, выборка n = 2100,
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ȮɗɘɔɝɓɎɐ: ȮɗɗɑɋɊɔɈɆɓɎɋ

ȳɆ ɒɆɖɐɋɘɕɑɋɏɗɡ ɑɋɉɐɔ 
ɍɆɏɘɎ, ɕɔɣɘɔɒə ɘɆɒ 

ɈɡɗɔɐɆɥ ɐɔɓɐəɖɋɓɜɎɥ

ɐɔɑ-Ɉɔ SKU

ȭəɇɓɆɥ ɕɆɗɘɆ

<10 0
58 374

34 930

600

VS

2014–2019 годы, Омнибус ГФК-Русь, выборка n = 2100,
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ȮɗɘɔɝɓɎɐ: ȮɗɗɑɋɊɔɈɆɓɎɋ

ȳɆ ɒɆɖɐɋɘɕɑɋɏɗɡ ɑɋɉɐɔ 
ɍɆɏɘɎ, ɕɔɣɘɔɒə ɘɆɒ 

ɈɡɗɔɐɆɥ ɐɔɓɐəɖɋɓɜɎɥ

ȭəɇɓɆɥ ɕɆɗɘɆ

2014–2019 годы, Омнибус ГФК-Русь, выборка n = 2100,
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ȮɗɘɔɝɓɎɐ: ɊɆɓɓɡɋ FMCG ɐɑɎɋɓɘɆ  MI

ȵɖɎ ɒɎɓɎɒɆɑɢɓɔɒ 
ɇɤɊɌɋɘɋ ɒɔɌɓɔ ɔɝɋɓɢ 
ɇɡɗɘɖɔ ɕɖɔɈɋɖɎɘɢ 
ɉɎɕɔɘɋɍə ɕɔ ɘɔɈɆɖə

Ecommerce ɐɆɐ ɖɋɐɑɆɒɓɡɏ ɐɆɓɆɑ

ȧɡɗɘɖɡɏ
ȸɋɗɘ ɛ2 ,5

ȶɔɗɘ ɕɖɔɊɆɌȪȶȶ

16
%

ȴɇɔɖɔɘ Ɉɔ Ɉɖɋɒɥ 
ɆɐɘɎɈɆɜɎɎ

1 ,9 ɒɑɓɍɆ 4 Ɋɓɥ

Ȳɋɗɥɝɓɡɏ 
ɕɑɆɓ

ȧɤɊɌɋɘ ɓɆ ɒɆɖɐɋɘɕɑɋɏɗɡ:

> 360 ɘɡɗɖəɇ
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ȮɗɘɔɝɓɎɐ: ɊɆɓɓɡɋ ɐɖəɕɓɔɉɔ ɚɆɖɒɐɑɎɋɓɘɆMI

ȵɖɎ ɕɖɔɊɈɎɌɋɓɎɎ
Ɉ e-commerceɒɡ
Ɉ ɜɋɑɔɒ ɈɎɊɎɒ ɐɖəɘɔɏ 
ROI, ɒɋɗɘɆɒɎ 
ɕɖɋɈɡɞɆɤɟɎɏ
ȸȨ Ɏ OLV
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Ecommerce ɐɆɐ ɖɋɐɑɆɒɓɡɏ ɐɆɓɆɑ

ȨɡɗɔɐɎɏ
ROI

ȧɤɊɌɋɘ ɓɆ ɒɆɖɐɋɘɕɑɋɏɗɡ:

>250 ɒɑɓ ɖəɇ



Ecommerce ɐɆɐ ɖɋɐɑɆɒɓɡɏ ɐɆɓɆɑ

ȪɔɛɔɊ ɔɘ ɒɔɓɋɘɎɍɆɜɎɎ ɖɋɐɑɆɒɡ
Ɉ e-commerce ɗɔɗɘɆɈɎɑ 
44,5 ɒɑɖɊ Ɉ 2022 ɉɔɊə

30
ɒɑɖɊ

2,5
ɒɑɖɊ

~ 12 ɒɑɖɊ

ȮɗɘɔɝɓɎɐ: Media Market Overview
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ȪɔɛɔɊ ɔɘ ɒɔɓɋɘɎɍɆɜɎɎ ɖɋɐɑɆɒɡ
Ɉ e-commerce ɗɔɗɘɆɈɎɑ 
44,5 ɒɑɖɊ Ɉ 2022 ɉɔɊə

30
ɒɑɖɊ

2,5
ɒɑɖɊ

~ 12 ɒɑɖɊ

e-commerce ɍɆɓɎɒɆɋɘ 8%
ɔɘ Ɉɗɋɛ ɖɋɐɑɆɒɓɡɛ ɐɆɓɆɑɔɈ
ɕɔ ɎɘɔɉɆɒ 2022ɉɔɊɆ

ȮɗɘɔɝɓɎɐ: Media Market Overview

265,2

178,5

44,5

45,9

15,3

ɒɋɊɎɆɖɡɓɔɐ

554,5 ɒɑɖɊ

OOH

ȸɋɑɋɈɎɊɋɓɎɋ

e-commerce

Ȯɓɘɋɖɓɋɘ



10MI Commeta

Ȳɡ ɍɓɆɋɒ, ɐɆɐ ɕɑɆɓɎɖɔɈɆɘɢ, ɕɔɘɔɒə ɝɘɔ ɍɓɆɋɒ ɇɋɓɝɒɆɖɐɎ

ȴɛɈɆɘ
CTR

Retention

ȰɔɓɈɋɖɗɎɥ

ȷȶȲ 270 ɖəɇ
3-5%

5-7%

28%

ȮɓɚɔɖɒɎɖɔɈɆɓɎɋ

ȵɔɐəɕɐɆ

ȱɔɥɑɢɓɔɗɘɢ

ɃɘɆɕ ɈɔɖɔɓɐɎ KPI ȲɆɖɐɋɘɕɑɋɏɗɡ

ȧɆɓɓɋɖɡ
ȷɘɔɖɎɗ

ȴɓɑɆɏɓ-ɗɘɖɎɒɡ
ȷɕɋɜɕɖɔɋɐɘɡ

ȳɆɜɎɔɓɆɑɢɓɔɋ ɕɖɔɒɔ

ȸɔɈɆɖɓɔɋ ɕɖɔɊɈɎɌɋɓɎɋ
ȵɔɎɗɐ

ȦɓɆɑɔɉɎ / Ȱɔɓɐəɖɋɓɘɡ
ȰɆɘɋɉɔɖɎɏɓɡɋɆɐɘɎɈɆɜɎɎ

ȶɋɐɔɒɋɓɊɆɜɎɎ

Upsale
Email / Push

ȧɆɑɑɡ ɍɆ ɔɘɍɡɈɡ
ȼɋɓɔɈɡɋ ɕɖɔɒɔ

Ȯɓɗɘɖəɒɋɓɘ

ȷȶȲ 140 ɖəɇ
0,3%

0,2 %

???

ȵɖɔɝɋɋ
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Ȳɡ ɍɓɆɋɒ, ɐɆɐ ɕɑɆɓɎɖɔɈɆɘɢ, ɕɔɘɔɒə ɝɘɔ ɖɆɇɔɘɆɋɒ ɕɔ Ɉɗɋɏ Ɉɔɖɔɓɐɋ

10 ɒɑɓ ɖəɇ

ȮɓɚɔɖɒɎɖɔɈɆɓɎɋ

ȵɔɐəɕɐɆ

ȱɔɥɑɢɓɔɗɘɢ

ȧɆɓɓɋɖɡ / ȷɘɔɖɎɗ
ȴɓɑɆɏɓ-ɗɘɖɎɒɡ
ȷɕɋɜɕɖɔɋɐɘɡ

ȳɆɜɎɔɓɆɑɢɓɔɋ ɕɖɔɒɔ

ȸɔɈɆɖɓɔɋ ɕɖɔɊɈɎɌɋɓɎɋ
ȵɔɎɗɐ

ȦɓɆɑɔɉɎ / Ȱɔɓɐəɖɋɓɘɡ
ȰɆɘɋɉɔɖɎɏɓɡɋɆɐɘɎɈɆɜɎɎ

ȶɋɐɔɒɋɓɊɆɜɎɎ

ȼɋɓɔɈɡɋ ɕɖɔɒɔ
Email / Push

ȧɆɑɑɡ ɍɆ ɔɘɍɡɈɡ
Upsale

ȶɆɗɕɖɋɊɋɑɋɓɎɋ ɇɤɊɌɋɘɆ
Ɉ 2023 ɉɔɊə ɓɆ ɍɆɕəɗɐ Ɏ 
ɕɖɔɊɈɎɌɋɓɎɋ ɇɖɋɓɊɆ ɓɆ ɔɗɓɔɈɓɡɛ 
ɕɑɔɟɆɊɐɆɛ

10 %

35 %

55 %

Ȫɔɑɥ ɇɤɊɌɋɘɆ
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ȲɎɓɎɒɆɑɢɓɡɋ ɇɤɊɌɋɘɡ Ɋɑɥ ɖɆɍɓɡɛ ɐɆɘɋɉɔɖɎɏ

S

M

L

PHARMA CEHAC FASHION

5 ɒɑɓ

10 ɒɑɓ

17 ɒɑɓ

7 ɒɑɓ

12 ɒɑɓ

20 ɒɑɓ

10 ɒɑɓ

18 ɒɑɓ

30 ɒɑɓ

12 ɒɑɓ

20 ɒɑɓ

35 ɒɑɓ

FMCG *

* CEHAC ðɐɆɘɋɉɔɖɎɥ ɇɡɘɔɈɔɏ ɘɋɛɓɎɐɎ Ɏ ɣɑɋɐɘɖɔɓɎɐɎ
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Ȩɔɘ ɝɋɉɔ ɗɋɏɝɆɗ ɓɋ ɓɆɊɔ ɊɋɑɆɘɢ ðɣɘɔ ɕɡɘɆɘɢɗɥ ɕɎɑɎɘɢ ɗɔɚɘɡ. 
ȵɔɐɆ ɗɑɋɊəɋɘ ɊɋɑɆɘɢ ɗɘɆɈɐə ɓɆ ɑɤɊɋɏ

ɍ
ɓ
Ɇ
ɓ
Ɏ
ɋ

ɕɖɔɊɆɌɎ

ȨɎɊɋɔɇɆɓɓɋɖ

ȧɆɓɓɋɖ ɓɆ 
ɉɑɆɈɓɔɏ

ȧɆɓɓɋɖ Ɉ 
ɐɆɘɋɉɔɖɎɎ

ȧɆɓɓɋɖ Ɉ 
ɐɆɘɆɑɔɉɋ

ȧɆɑɑɡ ɍɆ 
ɔɘɍɡɈɡ

ȧɖɋɓɊɔɈɆɥ 
ɕɔɑɐɆ

Rich 
ɐɔɓɘɋɓɘ

SKU 
boosting

ȵɔɎɗɐɔɈɆɥ 
ɈɡɊɆɝɆ

ȵɔɑɋɍɓɔɋ 
Ɋɑɥ ɈɆɗ

ȻɎɘɡ 
ɕɖɔɊɆɌ

ȦɓɆɑɔɉɎ

ȵɔɊɇɔɖɐɆ 
ɓɆ ɗɆɏɘɋ

ȵɖɎɔɖɎɘɋɘ 
Ɉ ɐɆɘɆɑɔɉɋ 
ɎɑɎ ɕɔɎɗɐɋ

ȸȲȦ

ȵɔɕəɑɥɖɓɡɋ 
ɍɆɕɖɔɗɡ 

ȵɔɊɗɐɆɍɐɆ 
Ɉ ɕɔɎɗɐɋ

ȪɔɕɖɔɊɆɌɆ
Ɉ ɐɔɖɍɎɓɋ



MI 
COMMETA

ȳɆɗɘɥ 
ȧɋɐɐɋɖ

Ecommerce Director

ȵɔɊɖɆɍɊɋɑɋɓɎɋ 
Media Instinct Group
ɕɔ ɖɆɇɔɘɋ ɗ ɒɆɖɐɋɘɕɑɋɏɗɆɒɎ

ȪɋɑɆɋɒ ɗɘɆɈɐə
ɓɆ ɐɖəɘɡɛ ɣɐɗɕɋɖɘɔɈ!

ȦɑɋɐɗɆɓɊɖ
ȷɎɖɔɈɆɘɗɐɎɏ
ȨɎɜɋ-ɕɖɋɍɎɊɋɓɘ 
ɕɔ ɗɘɖɆɘɋɉɎɎ

14Media Instinct Group


