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HACTOSALLIEE M BY/1VLLIEE BPEH0OB B E—COMMERCE

oT Retail Media Kk TecHom kKonnabopaunm
C puTEeMnepaMm n areHTCTBOM



AUPEKTOP MO PASBUTUIO
OJ1bl'A AJIERCCEBA

. TaK>Xe CO-OCHOBaTeJ1b AN

ynpaBngoLWmnm napTHep™
BEHYypHOro 6ytmka SmartHub.
B nopTtdene 53 NT-cTtapTana

oT ABcTpanum go CLUA

paHee - pa3BuUTUE NpoaaXk B
Microsoft, CMO 6aHKa
EBpONENCKNIN, ANPEKTOP
nokanbHoro full-service
areHTCcTBa
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E-COMMERCE 011 BPEHAOB
YHE CEFro4aHA

OPA3/10 GOJIbLLIE,

YEM MNMPOCTO RETAIL MEDIA

EARNED
MEDIA

PenTtnHrn,
OT3bIBbI
PAID

MEDIA

PESO Model B HOBOM KOHTEKCTE Mo3BOIAET
nepecMoTpeTb aKTMBHOCTb B E-commerce
oT Retail Media B CTOpOHY KOMM/1EKCHOM
KOMMYHMWKaLMN.

SHARED
MEDIA

Konno6opalunm
B bpeHO-mMenua
putenna

TeKyLLMMN MUKC
N3 putemnn
Meoua

OWNED
MEDIA

CTpaHunLa,
KapTO4Ka ToBapa




PAID ME
RETAIL NPEANATAET BECb CINEKTP MHCTPYMEHTOB
ANnAa PELLEHNA MHOMECTBA 3A4AM

E-retail Media:
@ bGaHHepbl, BUOeoO, mpambie admpbl

[ |_|pO,£I,Bl/I)+(eHl/Ie TOBaApa B NOncCKe
N KaTalJiore

@ [npekT-MmapkeTuHr (Push, Email, SMS)
© CneunpoekTbl

@ Ko-npomo kamnaHum (TV, Digital, OOH, Radio)

+33 %

PocT 3aka30B NnpoaaBLOB ¢ peknamomn

+92%

Poct npocmoTpoB kapTo4km ToBapa
C peKknamom



PAID MEDIA:

PA3HbIE PbIHKU — OAHA NMPOBJ/IEMA:
Y E—COMMERCE UTPOKOB CBOU CTAHAOAPTbI

ANA OUEHKWU RETAIL MEDIA

(= s INSIDER E— - Cenyuac:

Zﬂﬂu ml ******** o AP / Pa3Had OTHETHOCTb M MeTOO0J/10IN'M4A nogcyeTa
top Unilever exec breaks down the giant's investments in e- / o
commerce advertising and why it's pushing for retailers to adopt / KNOHEBbIX MNOKasaTesien 3¢¢e KTUBHOCTW.

better measurement standards

Lauren Johnson Jan 23,2023, 5:48 PM UTC

CBeTnoe byayuiee:

BUSINESS @® EouvHcTso ctaHpapTtos (CPO/OPP
INSIC. 019 Kaykgoro dopmaTta, eOUHbIE OTHETHI,

Post-view).

® VYHuKanbHaga pofib OMHUKaNbHaAbHbIX
NIPOKOB B MoCTpoeHnmn O20-aTpubyLinm
Ha OOLLMX YCITOBUAX.

Soumya Donkada, head of digital, media, and for Unilever y i in North America. Unilever

This story is available exclusively to Insider subscribers. Become an Insider and start
reading now.




OWNED MEDIA:

KAYECTBEHHbIA KOHTEHT KAPTOYKU TOBAPA CTUMY/TUPYET K
MOKYIKE

- MIHCTPYMEHTbI,
/' MOCTYMNHbIE CEroOAHS:
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1022 P 7054 Ges Ozon Kaprai |
(189 x 6 mecsues s Ozon Paccposky l|\
\ @ LLuvpokoe pacnpoctpaHeHune VR/AR (Hanpumep, B MpuMepKe
\
\

oaexabl nnm mebenm B MUHTEPbeEpPE B MapKeTH/Iencax)

Hocrasxa 2 wons

@ r:=innaiiHbl ong obopmneHUs KapTodek
WUnchopmaums o gocraeke Yy
@*’""” M eQUHCTBO CTaHOAPTOB MeXAy MapKeTnnencamm

Kypsepom Ozon
2 vioks - 2499

@ PassuTbhie BO3MOXKHOCTM 6GpeHanHra ¢ pasHoobpasmem
NHTEPaKTUBHbIX BOSMOXHOCTEN BECTU KOMMYHUKALLIO
OT MeHW BpeHaa C MoKy naTenamMm




EARNED MEDIA:

PEUTUHT U OT3bIBbl — 3TO TOJIbKO YACTb AOCTYNHbIX BPEHAY

BO3MOXHOCTEM

@ =

two-year-old
Reviewed in th ited States & on June 12, 2016
We were having a terrible time keeping our

a perfect game for our little boy.

Man, was he mad when he discovered we
added one of these locks. It seems to be
holding up well so far to the tantrums and
angry pulling, as he rages against the
machine...door.

Images in this review

ift Cards ~ Sell
®

-

- 2

TOP 10
FUNNIEST
AMAZON
REVIEWS

Yrir e e e Stands up to the strength of a

toddler out of the fridge. He would go in, open
drawers, and then leave the door open. It was

- CeropHas

I/ ¢ «OT3bIBbI 33 6annbl» Od CTUMMYJTMPOBaAHUA
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poCTa

@ uJucna oT3bIBOB U yBETMYEHUA PENTUHTA

I'IszMaq KOMMYHWKaLMNA C MOKYMNaTe/1daMun
B OT3blBaX OJ14 yBe/TM4HeHUNA JTOAJIbHOCTU

3aBTpa:

KayectBeHHbI UGC ¢
BO3MOXXHOCTbK UCMOMb30BaHU4

B KapTOuYKe ToBapa M1 ero
OTOENbHOIrO MPOMOYTUPOBaHMUS




SHADER MEDIA:

KONNABOPALMUA C PUTENIOM —
OTKPbITOIo AUANOTA

BpeHa-Meama noMoratoT co3gaTth
OOMOMHUTENbHYIO LLEHHOCTb
015 MoKynaTend U cTaTb 3KCNepToM

B Kateropmm

BYAYLLIAAl TOYKA POCTA U NOBOZ, ANA

BEI BEFOBbIE AbDKU FOPHbIE AbDKWM

NORTHLAND: COBUPAEMCSHA HA — FO - C
= Z

TPEKKWHI U PA3bIMPbIBAEM oo \Z ©® Q& @

MAAATKY. AONOAHUTEAbHas

CKMAKa Mo NPOMOKOAY U 0630p MpUroToBUTbL TakMe KOHGETbI B LOMALLHMX
YCNOBUAX HECTOXHO. Bce, YTO HY)XXHO: 3aMOYUTb N

HOBUHOK

CBapUTb HYT, U3MENbYUTb BCE MPY MOMOLLM
MSCOPY6KM Unn 6neHpepa, a nocne o6BansTb B
KaKao-MopoLLKe, CMeLIaHHOM C KOpULei.

- sy
» peuent £

MHAnnCKue cnanocTy us HyTa U CyXodpyKToB

YUTANTE TAKXE

A

CMNOPTMACTEP

NORTHLAND:
COBUPAEMCH HA
TPEKKWHI N
PA3bITPbIBAEM MAAATK
,A,OFIO/\H nTeAbHad CKNAKaA HayumnTbca roToBWTb GPYKTOBbIN YaTHU MO-

no NpPpoMoOKoAY “ O630p MHIANACKM 1 PELINTL BONPOC 3aroTOBKM Ha 3UM
HOBUHOK HacToALLEMY OPUrMHANbHBIX U NONE3HbIX COYCC

@ 6 uacos 20 muHyT

Y10 MOXXHO caenatb?

A COKOHOMUTb Ha NOKYyMKax eLle 60/blie MOMOXET
«[1g9TépoyKa»: B MOBUIbHOM NPUNOXKEHUN
«[aTépoyka» NpeacTaBNeHbl CKUAKM U aKLMK.
ACCOPTUMEHT NPOAYKTOB MO CNeLnanbHbIM LeHam
O6HOBNSETCS KaX bl AeHb!




U NAPY C/10B O TIOAAX




UMMARY

BpeHa-KoMMYyHUMKaunm B E-commerce TpebytoT
KOMMJIEKCHOro nogxona

Content is King, Oa)Xe B KapTo4ke ToBapa
NHOYCTPUM HY>XHbI €0UVHble CTaHOaPThl

M MPO3PaYHOCTb B U3MEPEHMAX U OLLEHKM
3PPEKTMBHOCTU

Bynoyllee 3a HOBbIMU dOpMaMUM TECHOM
Konnabopaummn putenna n 6peHaoB

YUnTbIBas BECb CMEKTP YenoBeyeckmx
noTpebHocTen, 6peHabl MOTyT 3HaYUTEbHO
MOBbICUTb BOB/I€YEHHOCTb ayauUTOPUK 3a cUeT
SMOLIMOHAaNbHOIO KOHTaKTa AaXke B e-KoMe
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